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Raffaele Boscaini, seventh-generation
coordinator of the Masi Technical Group and
marketing director of Masi Agricola, explains
to Andrew Catchpole what makes this
leading Italian family producer tick

What inspired you to stay within the family fold?

Living and growing up in a family of winegrowers, the beauty
of the area and the people with whom relationships are
intertwined every day, and the opportunities to meet and
interact with different people, even at an international level,
that wine offers. These aspects certainly fascinated and then
made me ever more passionate about my job.

What philosophy do you bring to Masi?

I experienced and learnt a lot throughout the years from my
grandfather Guido, my father Sandro and my uncle Sergio. I
have identified and absorbed a sort of ‘family recipe’ which
now, in my role, I have the opportunity to bring up to date and
consequently realise in our wines.

How would you describe the essence of the character of
Masi wines?
Modern and contemporary wines but with an ancient heart.

What was behind the launch of Fresco di Masi, the new
organic range?

We decided to launch them during the pandemic as this is
the moment many paradigms are questioned and thereisa

decisive return to simple things. Before being organic, these
are wines that express the essence of the vineyard itself,
bringing their close relationship with nature to the fore,
characterised by a production method ‘by subtraction’,in
which all that is not necessary is put aside to leave room for the
naturalness of the wine. No drying, no ageing or filtration. The
result is therefore as simple as the farmer's wine but as good as
one would expect a wine to be today.

How important is sustainability to Masi generally?

Itis a principle that has allowed us to develop our

company over 250 years through seven generations. Social
sustainability, made up of supply chain relationships lasting
because they are balanced and correct; environmental
sustainability, which is necessary so that subsequent
generations can continue this magnificent activity; and
economic sustainability, that allows a company to thrive by
reinvesting in its assets, guaranteeing the possibility of always
being efficient and profitable.

How has global warming impacted on the viticulture and
winemaking?

The most evident effects can be found in the anticipation of the
phenological phases and in sometimes extreme atmospheric
events. There are many viticultural activities, including
changes that incorporate the management of the foliage or
forms of cultivation to protect the grapes from burns, the
positioning of the vineyards and the process of the drying of
the grapes [for Ripassol.

Are there learnings from your Tupungato winery in
Argentina that flow into Masi in Veneto?

From Tupungato we learned [about] systems to deal with high
temperatures as well as how to manage water.
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Does the UK market remain important?

The UK is a very relevant market, not only in quantitative
terms but above all for the opportunities it offers and the
stimuli that gives. In the UK there is a lot of competition and
attention among products of many kinds and origins—the
comparison represents a strong stimulus to creativity.

What would you still like to achieve with the Masi range?
I believe it is essential for any product in the Masi range to be
capable of generating a feeling of wellbeing and satisfaction

in the consumer. Not only in terms of taste but of discovery,
belonging to a fascinating world like that of wine, to its people
and its territories. All this can pass from a deep knowledge

of techniques, vines and territories, or simply from the
observation that, in certain moments, places and contexts, one
feels good in the company of Masi.

We're now in the 250th year of Masi. What's next?

Even if 250 years can mark a milestone, [ believe that the
cyclical nature has accustomed us to never identifying a
beginning and an end, rather it is a continuous growth. And
I'm not talking about turnover or size, [but] an evolution, which
means we can be a reliable, coherent, contemporary brand that
transmits emotions through time and space.

If you had to describe your character as a grape variety,
what would that be and why?

I consider myself a balanced person, I like being able to express
myself and compare myself with everyone, knowing how to
adapt but also having a character that, without imposing itself,
remains consistent. I like to think that, depending on the
situation, I can be lively and cheerful, but also attentive and
thoughtful. Finally, I want to keep improving over time. For
these reasons I believe I could resemble Pinot Noir.
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Q&A: Raffaele Boscaini

The co-ordinator of Mas
Technical Group and marketing
director of Masi Agricola talks
about what makes the family
producer tick




